lanta Airport

Proven & Versatile

CONCEPTS IN SEAFOOD

“Best New Food & Beverage Concept” & “Best New Restaurant Design”

2008 Airport Revenue News

Over 50 years of restaurant experience
Recognized for award-winning crab cakes and seafood
Compelling “proof of concept” in both conversions & new construction

National brand recognition through restaurant operations and retail distribution
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For nearly a hundred years and four generations, the Phillips family has set the

rmmmw.mwm‘h — highest standards in the Seafood industry. Known for our award-winning high

]]hll ips: T — volume restaurants, worldwide quality seafood production facilities

___mm@l ‘ and dominance in seafood retailing, Phillips has served millions of families,
’- - = =] travelers, vacationers and seafood lovers from around the world!
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Phillips is well positioned to continue our focused growth through highly

qualified Franchise Partners with a proven history of successful business

operations. Phillips brands uniquely complement franchising portfolios.

Phillips has demonstrated compelling results in:
* Airports * Motorways * Stadiums * Specialty Locations

Phillips Seafood Express (QSR)
Food court and concession style service. With crab cake sandwiches, seafood
soups, shrimp, fish, crab pretzels, salads and other popular items, this concept
allows for a unique set of quality, made to order choices for diners with
extremely high hourly through-put capability with relatively low cost of entry.
| New constructions, retrofits and in some scenarios, non-vented sites.
Bl | | Applications: Food courts, in-line, casinos, theme parks, stadiums, universities
’Cygmé% - Boarav'vam, YOI T Sq. Ft. Est. 350-1000

Phillips Seafood (Casual dining)

A dining experience focused on quality seafood products, friendly service, and
a comfortable atmosphere. Creative use of design materials result in a clean,
crisp timeless décor; this concept has been incorporated successfully into
airport programs and family environments. Service is focused on shorter
dining times with meals made to order. Specialty cocktails and wines make for
an inviting bar experience. A “grab & go” component is available for meals on
the run.

Applications: Airports, lifestyle centers, other applications

For more information, contact:

Phillips Franchising, LLC
Paul Zielinski
Director of Development, Strategic Partners and Licensed Concepts
1215 East Fort Avenue, Baltimore, MD 21230
(443) 263-1230 *  phillipsseafood.com
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